This annual index is de- 

signed to be helpful to jewelers 

who may wish to refer to a particu- 
lar article or subject covering some 
specific phase of jewelry store opera- 
tion or as a reference to mer- 
chandising and promotion 

ideas used successfully 


by other jewelers. 


JEWELERS’ CIRCULAR-KEYSTONE EDITORIAL INDEX 


COVERING ARTICLES IN 12 ISSUES: JAN.-DEC., 1936 


If you have not 

made it a habit to save 

every issue of JC-K throughout 

the years, by all means begin with this 

January issue. Your reward will be a reference 
library on jewelry store operation that 

is unavailable from any other 

single source within the 


jewelry industry. 
PLEASE TURN PAGE 


FOR JANUARY, 1957 





Another Industry 
Service Which Keeps 
Alive The Vital 
Information 


In Each 


This Is Why 


We Suggest You 


Save Every 


Issue Of 


JC-K 


— 


ADVERTISING 


(See also “Display’’—‘‘Merchan- 
dising’’—“Window Display’’) 


Direct Mail 


Denver Jeweler Finds Clock- 
Radios Are Valuable Traffic- 
Builders. Jan:114 

= Pull for Profits. Jan: 


The Last Two Feet ... where 
you show the merchandise 
which the customer has seen 
in the literature you have 
sent him. Feb:74 

April a. for June Brides. 
Feb :1 

PR eiteibiad and Bright 
Coin Make Direct Mail Piece 
Stand Out. Mar:102 

~~ eames in Business. Mar: 


Customers Are People, Too. 
Apr :96 

12 Months of Bridal Business. 
ay: 

Keyed to a Bride’s Needs. 
June:112 


Newspaper 
Star Sapphires Draw Customers ° 


into “Creative” Jewelry 
Store. Jan:117 

Promotion for New Customers. 
Jan :121 

Parties Pull for Profits. Jan :132 

Thinking Big in a Small 
Town. Jan:134 

The Last Two Feet ... where 
the successful advertising 
campaign pays off in the sale 
Se  ~ tans at your counter. 


Showing Up the Price Cutters. 


Activity Watches. Mar:64 

As One Jeweler to Another. 
Mar :70 

Store - Wide Promotion of 
Watches Wins Trade Bureau’s 
Ist Prize. Mar :96 

Completeness: A Pattern in 
Selling. Mar:118 

Taking the Mystery Out of 
Diamonds. Apr:79 

The Rising Volume in Radio 
Sales. Apr :94 

New Business Tool for the 
Jeweler - Watchmaker Team. 
Apr:124 

12 Months of Bridal Business. 


ay: 
Showmanship in Business. May: 
76 


Arizona Jeweler Develops Series 
of Miniature, But Effective 
Ads. May:87 

Giving Diamond Facts to Public 
Pays Off in Profits and Pres- 
tige. May :90 

Making Ideas Come to Life. 
May :119 

Swiss Retailers Sponsor Cam- 
paign to Keep Jewelry Sales 
in Jewelry Stores. May:122 

Six Letters That Spell Profit. 
June :53 

Small Town Jeweler Shows 
How to Sell Gifts. June:110 

Keyed to a Bride’s Needs. 
June :112 


Radio and TV 


The Last Two Feet ... where 
the successful advertising 
campaign pays off in the sale 
you complete at your counter. 
Feb :71 

60 Seconds to Sell. Feb:80 

Completeness: A Pattern in 
Selling. Mar:118 

The Rising Volume in Radio 
Sales. Apr:94 

Concerted Effort Increases Sales 
of Watches A Upper Price 
Range. Apr:1 

=o y of Bridal Business. 

a 

We're Sold On Selling by TV. 

July :120 


APPLIANCES 


New Business for Old. Apr:144 


ASSOCIATIONS—CORIMITTEES 


Manufacturing Jewelers & Sil- 
versmiths to Inaugurate 
Freight Service. Jan :151 


Over 1200 Attend Chicago Jew- 
elers Association Banquet. 
Feb :160 

Twenty-Four Karat Club of 
New York Holds 54th Ban- 
quet. Feb:161 

Jewelers Vigilance Committee 
Holds 43rd Annual Meeting. 
Feb :162 

Hoffman Elected President of 
Diamond Manufacturers & 
+ fades Association. Feb: 


| 
NJA Elects New Officers. Feb: 
164 


Manufacturing Jewelers & Sil- 
versmiths of America Open 
Freight Service. Feb:170 

Greater Detroit Jewelers Elect 
Officers. Feb :175 

Herschede Elected President of 
Cincinnati 24 Karat Club. 
Feb :182 

Cincinnati Wholesalers and 
Manufacturing Jewelers As- 
sociation Elects Directors. 
Feb :183 

700 Attend 68th Banquet of 
Boston Jewelers Club. Mar: 
140 

Manufacturing Jewelers & Sil- 
versmiths Association Holds 
Banquet. Mar:141 

Associate Jewelers Elect Julian 
Baden, President. Mar :142 

Jewelry Crafts Association 
Holds Annual Dinner Meet- 
ing. Mar:143 

Jewelers Board of Trade te 
Annual Meeting. Mar:1 

Chicago Golden Roosters “Hold 
Ladies Night Party. Mar:154 

Illinois Jewelers — Annual 
Convention. Apr:16 

Pacific Northwest baton lers Hold 
Three-Day Convention. Apr: 
168 


Diamond Council Elects Officers 
for 1956. Apr:170 

Canadian Jewelers Elect Bet- 
rand Gerstein President. Apr. 
1 


87 

Massachusetts-Rhode Island 
RJA Holds Annual Conven- 
tion. May :138 

American Gem Society Holds 
Annual Conclave in Boston. 
May :139 

Oklahoma Jewelers Hold 50th 
Annual Convention. May:141 

Minnesota Retail Jewelers Hold 
52na Annual Convention. 
May :142 

Watch Inspection Time to Get 
Support of Three Trade As- 
sociationrs. May :146 

Indiana Jewelers Hold Conven- 
tion in Indianapo'’is. May:155 

Alabama Jewelers Hold Annual 
Convention in Montgomery. 
June :126 

Wisconsin Jewelers Hold 50th 
Anniversary Convention. 
June :127 

Wisconsin Watchmakers Hold 
21st Annual Convention. 
June :128 

Diamond Peacock Club Holds 
1ith Annual Dinner-Dance. 
June :132 

Associated Credit Jewelers Hold 
Annual Dinner-Dance. June: 
3% 

ANRJA Sponsors Program for 
5ist Annual Convention. 
June :136 

LaCroix Elected President of 
Pennsylvania Jewelers. June: 


Nebraska Retail Jewelers Hold 
5ist Annual Convention. 
June :145 

NJA Convention and National 
Jewelry Fair. July :66 

New Era in Wholesaling Topic 
at NWJA Convention. July: 
137 

UHAA Meeting Conducted by 
Telephone. July :141 

Virginia & North Carolina 
Jewelers Hold Joint Conven- 
tion. July :144 

Reports on Parts Catalogue 
Highlicht WMDAA Conven- 
tion. July:144B 

Over 800 Companies to Exhibit 
at ANRJA Convention. July: 
146 


ANRJA Convention and Trade 
Show Program and List of 
Exhibitors. Aug :94 

Jewelers Associations Polling 
— on Excise Cut. Aug: 

1 

ANRJA 1956 Convention Cover- 

age. Sept :192a-192d 


Merger of NJA and ANRJA. 
Sept :193 

Proposed RJA to Have 2 Yearly 
Trade Shows. Sept :193 

NJA 1956 Convention. Sept: 
196-7 

New England-Wide Group to 
Strengthen Industry Dis- 
cussed. Oct:219 

Greater Washington RJA Be- 
— “Operation Angel.” Nov: 
13 


Directory of Trade Associations. 
Dec :70 

AGS Offers Specialization in 
Courses. Dec :119 


pa ee 


BIRTHSTONES 


(See also “Advertising’— 
“‘Gems’’—‘‘Merchandising’’ ) 
If I Were a Jeweler. Apr:88 


BRIDES 


Parties Pull for Profits. Jan :132 

If I Were a Jeweler. Feb:101 

Help Yourself to Window Dis- 
play Aids. Feb:122 

Wrapping Up a Bridal Package. 
Feb :132 

April Sales for June Brides. 
Feb :134 

Completeness: A Pattern in 
Selling. Mar:118 

Diamonds Make It a Jewelry 
Store. Apr :69 

Taking Up the Trends in En- 
gagement Rings. Apr:73 

Diamond Windows: Your Con- 
stant Salesmen. Apr:77 

If I Were a Jeweler. Apr:88 

sha san from a Handicap. 
Apr:13 

The Bridal Market Grows. May: 


Plan Your Bridal Window for 
Every Season. May:5 
12 Months of Bridal Business. 


Ideas Come to Life. 


Le rt That Spell Profit. 
June :53 
Small Town Jeweler Shows How 
to Sell Gifts. June:110 
Keyed to a Bride’s Needs. June: 
112 


BUSINESS CONDITIONS 


Cash in on the Culture of the 
World. Jan :67 

If I Were a Jeweler. Feb:101 

A Watch Is More Than a Time- 
piece. Mar :59 

Activity Watches. Mar:64 

Cost Cutting a  weuaascoee Op- 
eration. Mar: 

The Bridal Market Grows. May: 
5 


4 

China and Glass: The Market 
is Broadening. June:50 

Showmanship in Business. 
June:68; July :90; Au¢:118 

Again . . . Operation Cherub. 
June :98 

NJA Convention and Jewelry 
Fair. July :66 

Operation Cherub Faces Up to 
New Competition. Aug :90 

Conditions Change and So Must 
You. Aug:104 

Swiss Watch Controversy (Tar- 
iffs; Subsidies; Essentiality). 
Aug :208 

1954 Jewelry Sales Set Record. 
Aug :209 

Supreme Court Decision May Be 
Fair Trade Ban. Aug:209 

Import Tariffs Reduced on Jew- 
a from 21 Nations. Aug: 


Jewelers Associations Polling 
Members on Excise Cut. Aug: 
1 


21 
Sales of Pens and Pencils In- 
i 1955 over 1954. 


1954 Business Census. Sept :68 
— Questionnaire. Sept: 
1 
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1955 Retail Sales 7 9 Per Cent 
Over 1954. Oct:2 

1957 Tax Cut ove vects Dim. 
Oct :213 

Report on Protection of Do- 
mestic Watch Industry At- 
tacked by Mfrs. Oct:217 

Eisenhower Agrees Not to Low- 
er Watch Import Tariff. Nov: 


Improvements in Excise Tax 
Picture. Nov :129 

Status of Excise Tax on Pre- 
miums. Nov:130 

New JC-K Survey of Jewelry 
Business. Dec :116 

Revenue ap aiid Excise 
Rises. Dec: 

Studies of ty Stamps in 
U. S. Dee:117 

Retailer May Absorb Excise 
Tax. Dec:118 


BUSINESS MANAGEMENT 


The Jewelers’ Vigilance Com- 
mittee Calls for Active Sup- 
port. Jan:76 

Jewelers’ Circular-Keystone Edi- 
torial Index. Jan: 

Credit Bureaus Rate Standings 
on Basis of Field Reports. 
Jan :112 

Put on a Good Show. Jan:166 

The Last Two Feet ... is the 
top of your sales counter. 
Feb :68 

The Last Two Feet ... where 
the successful advertising 
campaign pays off in the sale 
you — at your counter. 
Feb :7 

The pod Two Feet... where 
you show the merchandise 
which the consumer has seen 
in the literature you have 
sent him. Feb:74 

The Last Two Feet ... where 
you can use skilled manufac- 
turers’ promotional aids for 
your own success. Feb:7 

The Last Two Feet ... where 
a handsome jewelry box ccm- 
pliments your merchandise, 

tells the customer that both you 
and the manufacturer value 
highly what you show. Feb :78 

60 Seconds to Sell. Feb:80 

They Want to Work for you. 
Feb :81 

Showmanship in Business. Feb: 
86; Mar:108; Apr:140; May: 
76: June :68 : July :90; Aug: 


Why They Don’t Come Back. 
Feb :88 

If I Were a Jeweler. Feb:101: 
784 

April a for June Brides. 
4 


b:1 

Showing Up the Price Cutters. 

Feb :140 

Cost Cutting—a Successful Op- 
eration. Mar:7 

Taking the ee. Out of Di- 
amonds. Apr:79 

Industry and Public Protection. 
Apr :82 

Measuring Diamonds. Apr :84 

Customers Are People, Too. 
Apr :96 

Watchmakers of Switzerland 
Offer Check-List for Window 
Displays. Apr:117 

New Business Tool for the Jew- 
eler-Watchmaker Team. Apr: 


124 

Profiting from a Handicap. 
Apr :138 

Sales Training: A Cooperative 
Affair. Apr:142 

Touch of Humor Enables Jew- 
eler to Reduce Breakage on 
Open Displays. Apr:151 

The Bridal Market Grows. May: 


54 

Plan Your Bridal Window for 
Every Season. May:58 

12 Months of Bridal Business. 
May :60 

Light Touch for Windows. May: 
68 


Prescription for Aijiling Sales. 
May :72 

Arizona Jeweler Develops Series 
of Miniature, But Effective 
Ads. May:87 

Inventory is Followed by Em- 
phasis on More Expensive 
Watch Lines. May:128 

China and Glass: The Market 
is Broadening. June :50 

Six Letters That Spell Profit. 
June :53 

sa ese - with 
June :$ 

Again ... Operation Cherub. 
June :98 


Self-Service. 


Quality and Service for Four 
Generations. June:106 
Small Town Jeweler Shows How 
to Sell Gifts. June:110 
Keyed to a Bride’s Needs. June: 
12 


a on a Side Street. 
Aug :126 

Establishing a Year End Bonus 
Plan. Sept :92 

A Successful Jeweler Advises: 
Learn Your Business First. 
Sept :164 

New York Syndicate Assumes 
Control of Waltham. Nov:129 

Gruen Sells Holdings in Water- 
man. Dec:116 


— 





CHINA AND GLASS 


(See also “‘Merchandising”’ ) 

Cash in on the Culture of the 
World. Jan :67 

Travel Paths Lead to Your 
Front Windows. Jan:71 

The World Under a Jeweler’s 
Roof. Jan:73 

Parties Pull for Profit. Jan:132 

Wrapping Up a Bridal Package. 
Feb :1 

nar a Profit. Mar :110 

Completeness: A Pattern in 
Selling. Mar:118 

A Room with a View. Mar.122 

China and Silver Patterns Kept 
on Permanent Display in 
Window. Mar:126 

If I Were a Jeweler. Apr:88 

Designing a Store As a Sales 
Machine. Apr:137 

Touch of Humor Enables Jew- 
eler to Reduce Breakage on 
Open Displays. Apr:151 

Plan Your Bridal Window for 
Every Season. May:58 

12 Months of Bridal Business. 


May :60 
Light Touch for Windows. May: 
68 


Making Ideas Come to Life. 
May :119 

China and Glass: The Market 
is Broadening. June :50 

Six Letters That Spell Frofit. 
June :53 

In Your China and Glass Win- 
dows: Encourage Family 
Shopping. June:58 

Quality and Service for Four 
Generations. June :106 

Keyed to a Bride’s Needs. 
June:112 

Spring Exhibit of Fine China. 
Dec :62 

China, Glass & Giftwares. Dec: 


i9 

China, Glass & Flatware. Dec: 
8 

China & Glassware Make a 


Paying Business Pay Better. 
Dec :92 


CLOCKS 


The World sone a Jeweler’s 
Roof. Jan:73 

Denver Jeweler Finds Clock- 
Radios are Valuable Traffic- 
Builders. Jan:114 

Workshop Questions and An- 
swers. Jan:194; Feb:186; 
Mar:194; May:166 

Ticking Off New Profits. Feb: 
138 


Modern Clocks: Their Repair 
and Maintenance. Feb:151 
The Rising Volume in Radio 

Sales. Apr:94 
New Business from Old. Apr: 
1 


44 
Plan Your Bridal bdo a for 
Every Season. May 
Operation Hole-in-a- Wall. May: 
78 


Making Dc Come to Life. 
May :1 

Self Help with 
June :93 

Small Town Jeweler Shows How 
to Sell Gifts. June:110 
Large Soviet Watch Output 
Surprises British Experts. 
Oct :213 


Self-Service. 





COSTUME JEWELRY 


They Won't Stand Still. Jan:74 
The Silhouette for Spring. Jan: 


SS 

A JC-K Aid to Selling Fine 
Jewelry. Jan:92; Mar:82; 
Apr:92; May:80; June:66 

Earring Bar Proves Boon for 
Both Customers and Store 
Personnel. Jan :108 

a Quartz Baroques. 
eb: 


Spring Fashion Outlook: Bright 
for Costume Jewelry. Feb:91 

As One Jeweler to Another. 
Mar: 70 

Looks to Casual] Gifts. Mar:78 

If I Were a Jeweler. Apr:88 

Denver Store Successfully Pro- 
motes Jewelry Inspired by Oil 
Industry. Apr:116 

Designing a Store as a Sales 
Machine. Apr:137 

i -? Business from Old. Apr: 
4 


Workshop Questions and An- 
swers. Apr:194 

Looking Forward to Fall 
Fashions. May :62 

Self-Help With Self-Service. 
June :93 

Charms—Good Business in a 
Small Package. July :70 
harms—Fashionable for Farm 
Ladies and First Ladies. 
July :74 

Jewelry Shipping Service Ex- 
panded. July:140 

Import Tariffs Reduced on Jcw- 
elry from 21 Nations. Aug: 
210 


CREDIT 


Credit Bureaus Rate Standings 
on Basis of Field Reports. 
Jan :112 

a in Business. Mar: 
108 


The Rising ne in Radio 
Sales. Apr :9 

Designing a Store As a Sales 
Machine. Apr:137 

NJA Convention & Nationa! 
Jewelry Fair. July :66 

Wake Up Your Service Depart- 
ment. July :68 


ane 


DESIGN 


A JC-K Aid to Selling Fine 
Jewelry. Jan:92; Feb:98; 
Mar:82; Apr:92; May :80 : 
June :66 ; July ‘86: Aug :122; 
Sept:104; Oct:124 

Spring Fashion Outlook: Bright 
for Costume Jewelry. Feb:91 

Today’s Watches Are Exciting. 

ar :62 

Activity Watches. Mar:64 

Taking Up the Trends in En- 
gagement Rings. Apr:73 

Students of Christian Jakobb 
Awarded Prizes for Jewelry 
Designs. May :143 

Diamonds U. S. A. Pieces Dis- 
play Original Designs. June: 


62 

Ncw Business with Old Jewelry. 
July :92 

Custom-Made Jewelry Created 
by You. Nov :50 

“Diamonds USA” Awards to 
Become International. Nov: 


131 
Elgin Chooses Winners of 
Watch Design Contest. Nov: 
145 


DIAMONDS 
(See also “Display’’—‘‘Fashion” 
—‘*Merchandising”’— 
“Rings” ) 
A Jeweler Builds His Market. 
Jan :65 


Travel Paths Lead to Your 
Front Windows. Jan:71 

The World Under a Jeweler’s 
Roof. Jan:73 

The Jewelers’ Vigilance Com- 
mittee Calls for Active Sup- 
port. Jan:76 








A JC-K Aid to Selling Fine 
Jewelry. Jan:92; Feb :98 ; 
May :80 ; 
Aug :122; 


Mar:82; Apr:92; 
June:66; July :86; 
Oct:124; Dee :56 

Gem Cutting: <A  Lapidary’s 
Manual. Jan:106 

Star Sapphires Draw Customers 
into “Creative” Jewelry Store. 
Jan:117 

Thinking Big in a Small Town. 
Jan :134 

60 Seconds to Sell. Feb :80 

Help Yourself to Window Dis- 
play Aids. Feb:122 

Showing Up the Price Cutters 
Feb :140 


Award Watches: A  Timel 
Business. Mar :6 

Denver Jeweler Sets Diamonds 
for Star Atop 20-Foot Yule 
Tree. Mar:128 

Diamonds Make It a Jewelry 
Store. Apr :6 

Taking Up the Trends in En- 
gagement Rings. Apr:73 

Diamond Windows: Your Con- 
stant Salesmen. Apr:77 

Taking the Mystery Out of 
Diamonds. Apr:79 

Industry and Public Protection. 
Apr :82 

Measuring Diamonds. Apr :84 

Designing a Store as a Sales 
Machine. Apr :137 

Plan Your Bridal Window for 
Every Season. May :58 

Measuring Diamonds. May :70 

Arizona Jeweler Develops Series 
of Miniature, But Effective 
Ads. May :87 

Giving Diamond Facts to Public 
Pays Off in Profits and Pres- 
tige. May :90 

AEC to Allow Use of Reactors 
for Diamond Irradiation. 


May :137 
Six Letters That Spell Profit. 


June :53 
In Your China and Glass Win- 
dows: Encourage Family 


Shopping. June:58 
Diamonds U.S.A. Pieces Dis- 
play Original Designs. June: 


Quality and Service for Four 
Generations. June:106 

Excise Tax Committee Proposes 
No Relief on Diamond Trade- 
Ins. June:134 

Washington Jewelers Group Re- 
quest Hearing on Diamond 
Rule Revision. June:135 

Russian Diamonds. Sept:195 

8lst Annual Report on Diamond 
Industry by Dr. George Swit- 
zer. Oct:110 

Diamonds U. A. Awards. 
Nov :44 

Custom-Made Jewelry Created 
by You. Nov:50 

“Diamonds U. S. A.” Awards 
to Become International. 
Nov:131 ; 

AGS Offers Specialization in 
Courses. Dec:119 


DISPLAY 
(See also ‘“Merchandising”— 
“Modernization” — ‘‘Window 
Display’’) 


The World Under a Jeweler’s 
Roof. Jan:73 

Earring Bar Proves Boon for 
Both Customers and Store 
Personnel. Jan :108 

Star Sapphires Draw Customers 
into “Creative” Jewelry Store. 
Jan:117 

The Last Two Feet . . . where 
you can use skilled manu- 
facturers’ promotional aids 
for your own success. Feb :76 

The Last Two Feet ... where 
a handsome jewelry bos. com- 
pliments your merchandise, 
tells the customer that both 
you and the manufacturer 
value highly what you show. 
Feb:7 

If I Were a Jeweler. Feb:101 

Effective Sales Promotion Signs 
Ask “Why Buy an Off-Brand 
Watch 7?” Feb:117 

Help Yourself to Window Dis- 
play Aids. Feb:122 

Wrapping Up a Bridal Package. 
Feb :132 

April or for June Brides. 


Ticking sof New Profits. Feb: 
138 
aceite Watches. Mar:64 


Window Displays Help Watches 
Sell Themselves. Mar :66 


16-C 









































































Store - Wide Promotion of 
Watches Wins Trade Bureau's 
Ist Prize. Mar :96 

"ee Time ’Round. Mar: 


A Room with a View. Mar:122 

China and Silver Patterns Kept 
on Permanent Display in 
Window. Mar:126 

Diamond Windows: Your Con- 
stant Salesmen. Apr:77 

Taking the Mystery Out of 
Diamonds. Apr:79 

If I Were a Jeweler. Apr:88 

Watchmakers of Switzerland 
Offer Check-List for Window 
Displays. Apr:117 

Relocated Near Repair Bench, 
Cigarette Lighters Sell Faster. 
Apr:118 

Designing a Store As a Sales 
Machine. Apr:137 

Profiting from a Handicap. 
Apr:138 

eae in Business. Apr: 


The Idea You 


May Want Tomorrov 


Touch of Humor Enables Jew- 
eler to Reduce Breakage on 
Open Displays. Apr:151 

Silver Services Gieam in Mid- 
Air for Effective Window Dis- 
play. Apr:152 

Plan Your Bridal Window for 
Every Season. May :58 

12 —~ of Bridal Business. 


Could Be 


y :60 
Light Touch for Windows. 
May :68 
Bringing Up Baby Gift Sales. 
May :104 
Building on an Old Foundation. 
ay: 
Making Ideas Come to Life. 
May :119 


a ews 6 In Your China and Glass Win- 
ae : dows: Encourage Family 
‘ . Shopping. June:58 


Self-Help with Self-Service. 
June :93 

Quality and Service for Four 
Generations. June :106 

Small Town Jeweler Shows 
How te Sell Gifts. June:110 

Keyed to a Bride’s Needs. June: 


Indexed Here 


This Is Why 


112 

Operation Cherub Sells the Gift 
That Says With Love. Aug:88 

Operation Cherub Faces Up to 
New Competition. Aug :90 

An Angel That Means Business. 
Aug :92 

Bring the Cherub Into Your 
Christmas Windows. Aug :102 

Start Planning Your Christmas 
Windows Now. Sept:78 

Throuth the Looking Glass to 
the Wonderland of Christmas. 
Sept :80 

Sales Aids That Say Merry 
Christmas from the Manufac- 
turers. Oct:92 

A JC-K Aid to Selling Fine 
Jewelry. Dec :56 


We Suggest You 


Save Every 


Issue Of 
co 


EMPLOYEE RELATIONS 


(See also “Business Manage- 
JIC-K ment’’—“Sales Training’’) 
They Want to Work for You. 
Feb :81 
Cost Cutting—a Successful Op- 
eration. Mar:74 
Help—For Your Extra Holiday 
Help. Sept :76 


ENGRAVING 


Trophies and Engravings to the 
Rescue. Nov:115 


EXTRA LINES 


(See also “Display” — “Mer- 
chandising”’ ) 

Travel Paths Lead to Your 
Front Windows. Jan:71 

Looks to Casual Gifts. Mar:78 

The Rising Volume in Radio 
Sales. Apr:94 

Denver Store Successfully Pro- 
motes Jewelry Inspired by Oil 
Industry. Apr:116 

Relocated Near Repair Bench, 
Cigarette Lighters Sell 
Faster. Apr:118 

Bringing Up Baby Gift Sales. 


with Self-Service. 


Small Town Jeweler Shows 
How to Sell Gifts. June:110 
Hi-Fi Selling Pays Off. Oct:160 
Gruen Sells Holdings in Water- 

man. Dec:116 


— 


FAIR TRADE 


Parker Pen - * waren Fair 
Trade. Jan:1l 

Sheaffer + tee ol Fair Trade. 
Jan :154 

Tentative Treasury Dept. Rul- 
ing Favors Swiss Watch 
Makers. Mar:138 

Waterman Pen to Continue 
Fair Trade Policy. Mar :146 

Supreme Court Decision May be 
Fair Trade Ban. Aug:209 

si: Pitas Questionnaire. Sept: 


FASHION 


Cash in on the _Culture of the 
World. Jan:6 
bar Silhouette Sail Spring. Jan: 


Spring Fashion Outlook: Bright 
for Costume Jewelry. Feb :91 
A JC-K Aid to Selling Fine 
Jewelry. Feb:98; Mar:82; 
Apr:92; May:80 

Today’s Watches Are Exciting. 

ar :62 

Looks to Casua] Gifts. Mar:78 

Taking Up the Trends in En- 
gagement Rings. Apr:73 

Denver Store Successfully Pro- 
motes Jewelry Inspired ty Oil 
Industry. Apr:116 

Looking Forward to Fall Fash- 
ions. May:6 

Diamonds U. 8. A. Pieces Dis- 
play Original Designs. June: 
62 


Charms—Fashionable for Farm 
Ladies and First Ladies. 
July :74 

Watch Attachments: Styled for 
Fall Fashions. Aug :97 

Paris Fall Fashion Collections. 
Sept :70 

The Trend for Men — The 
“Neats,” by Jerry Gewirtz. 


Oct :154 

Fashion Sells the Second Watch. 
Nov :66 

“Diamonds USA’ Awards to 
Become International. Nov: 


L 
Fashion Hints for Holiday Help. 
Dec :66 


FTC 


Federal Trade Commission 
Adopts New Rules for Dia- 
mond Industry. Mar:154 

Washington Jewelers Group Re- 
quest Hearing on Diamond 
Rule Revision. June:135 


anil lie. 


Oe 


GEMS & GEMOLOGY 


(See also ‘“‘Diamonds’—‘‘Tech- 
nica]’’) 
A —— Builds His Market. 


Jan :65 

A C.K Aid to Selling Fine 
Jewelry. Jan:92; Feb:98; 
Mar:82; Apr:92; Sept: 104 

Baroque Stones : New Oppor- 
tunities for Jewelry Creation. 
Jan :94 

Gem Cutting: A  Lapidary’s 
Manual. Jan:106 

Star Sapphires Draw Customers 
into “Creative’’ Jewelry Store. 
Jan :117 

Thinking Big in a Small Town. 
Jan :134 

Crystallized Quartz Baroques. 


The Microcrystal line Quartzes. 
ar:72 

Showmanship in Business. Mar: 
108 


Taking the Mystery Out of 
Diamonds. Apr:79 

Measuring Diamonds. Apr:84; 

ay :70 

Baroque and Cabochon Quartzes. 
Apr: 

Agate and Jasper in Baroques 
and Cabochons. May:74 

Workshop Questions and An- 
swers. May :166 

Color in Baroques and Cabo- 
chons. June:70 

Quality and Service for Four 
Generations. June :106 

Green Stones in Baroques and 
Cabochons. July :88 

Gem Collection Arranged for 
Students in Newark. July :144 

European Gem Laboratories Re- 
visited. Sept :88 

Green Stones, by Dr. Frederick 
H. Pough. Oct:114; Nov:74 

Blue Stones. Dec :50 


GIFTS 


Cash in on the Culture of the 
World. Jan :67 
Travel Paths Lead to Your 
Front Windows. Jan:71 
The World Under a Jeweler’s 
Roof. Jan:73 
Promotion for New Customers. 
Jan:121 
Parties Pull for Profits. Jan :132 
The Last Two Feet ... where 
you can use skilled manufac- 
turers’ promotional aids for 
your own success. Feb:76 
If I Were a Jeweler. Feb:101 
Wrapping Up a Bridal Package. 
b :132 
Sales for June Brides. 


A Watch Is More Than a Time- 
piece. Mar:59 

Today's ee Are Exciting. 
Mar :6 

PR "Watches. Mar :64 

Reading for Profit. Mar:110 

A Room with a View. Mar:122 

If I Were a Jeweler. Apr:88 

Designing a Store As a Sales 
Machine. Apr :137 

Touch of Humor Enables Jew- 
eler to Reduce Breakage on 
Open Displays. Apr:151 

bay 7 Bridal Market Grows. May: 


12° Months of Bridal Business. 
May :60 

Making Ideas Come to Life. 
May :119 

Six Letters that Spell Profit. 
June :53 

In Your China and Glass 
Windows: Encourage Family 
Shopping. June:58 

Self-Help with Self-Service. 
June :93 

Small Town Jeweler Shows 
How to Sell Gifts. June:110 

Keyed to a Bride’s Needs. June: 


1 

Charms—Good Business in a 
Small Package. July :70 

Charms—Fashionable for Farm 
Ladies and First Ladies. 
July :74 

Operation Cherub Sells the Gift 
That Says With Love. Aug:88 

Sales of Pens and Pencils In- 
crease in 1955 over 1954. 
Aug :213 

Status of Excise Tax on Premi- 
ums. Nov:130 

One Good Figurine Sells An- 
other. Dec :96 


aa 
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HOROLOGY 


(See also “Technical’’— 
“Watches 

Workshop Questions and An- 
swers. Jan:194; Feb :186 ; 
Mar :170. 

Modern Clocks: Their Repair 
and Maintenance. Feb:151 

New Business Tool for the 
Jeweler - Watchmaker Team. 
Apr:124 

Swiss Scientists Develop Atomic 
Timepiece That Reduces Error 
by Tenth. May :147 
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A Good Check 

List On Ideas You 
May Have Missed 
In JC-K During The 


Past Year 


This Is Why 


We Suggest You 


Save Every 


Issue Of 


JC-K 


Silver 


Travel Paths Lead to Your 
1 


Under a Jeweler’s 
Roof. Jan:73 
— Pull for Profits. Jan: 


Help Yourself to Window Dis- 
play Aids. Feb :122 

Wrapping Up a Bridal Package. 
Feb :132 


April Sales for June Brides. 
Feb :134 

Completeness: A Pattern in 
Selling. Mar:118 

ye Reema Time ’Round. Mar: 


A Room with a View. Mar:122 

China and Silver Patterns Kept 
on a P seamed in 
Window. Mar:1 

Profiting from a Handicap. 
Apr :138 

aa? Business from Old. Apr: 


Silver Services Gleam: in Mid- 
Air for Effective Window Dis- 
play. Apr:152 

Plan Your Bridal Window for 
Every Season. May :58 

12 Months of Bridal Business. 
May :60 

ee Up Baby Gift Sales. 

ay 

Making Ideas Come to Life. 
May :1i9 

yy a Letters That Spell Profit. 

un 
with Self-Service. 


Quality and Service for Four 
Generations. June:106 
—_ to a Bride’s Needs. June: 


Silver oo Stimulates Sales. 
July :1 


Stainless 


Cash in on —s Culture of the 
World. Jan :6 

Parties Pull ha ibe: Jan :132 

ar Second Time ’Round. Mar: 


0 

Pian Your Bridal Window for 
Every Season. May :58 

12 ee of Bridal Business. 


y :60 
op ‘Letters That Spell Profit. 
un 
Self-Help with Self-Service. 
une :93 


Watches 


Cash in on the Culture of the 
World. Jan:67 

Travel Paths Lead to Your 
Front Windows. Jan:71 

The World — a Jeweler’s 
Roof. Jan :7 

A JC-K Aid > Selling Fine 
Jewelry. Feb:9 

Effective Sales i iattint Signs 
Ask “Why Buy an Off-Brand 
Watch?” Feb:117 

Showing Up the Price Cutters. 
Feb :140 

A Watch is More Than a Time- 
piece. Mar :59 

Today’s Watches Are Exciting. 

ar: 

Activity Watches. Mar :64 

Window Displays Help Watches 
Sell Themselves. Mar :66 

Award Watches: A Timely 
Business. Mar :6 

Store - Wide Promotion of 
Watches Wins Trade Bureau’s 
Ist Prize. Mar :96 

If I Were a Jeweler. Apr:88 

Watchmakers of Switzerland 
Offer Check-List for Window 
Displays. Apr:117 

New Business for Old. Apr:144 

Concerted Effort Increases Sales 
of Watches in Upper Price 
Range. Apr:159 

_ Touch for Windows. 


ay: 

Prescription for Ajiling Sales. 
ay :72 

Qeamation Hole-in-a-Wall. May: 


Building on an Old Foundation. 

ay: 

Swiss Retailers Sponsor Cam- 
paign to Keep Jewelry Sales 
in Jewelry Stores. May:122 

Inventory is Followed by Em- 
phasis on More Expensive 
Watch Lines. May:128 

Watch Inspection Time to Get 
Support of pues Trade As- 
sociations. May:1 

Workshop Questions and An- 
swers. June :150 

Dramatize Watch Repairs in 
Your Windows. July :80 

Fashion _— the Second Watch. 

Ov: 


Greater Washington RJA Be- 
gins “Operation Angel.”’ 
Nov :130 


MODERNIZATION 
General 


They Won’t Stand Still. Jan:74 

Thinking Big in a Smal] 
Town. Jan:134 

60 Seconds to Sell. Feb:80 

7. eames Time "Round. Mar: 


A a ey 3 As a Sales 
Machine. Apr:!3 

Building on an Old Foundation. 

ay 

Making Ideas Come ‘o a jfe. 
May: 

Conditions ene and So Must 
You. Aug:104 

New Setting for an Old Busi- 
ness. Aug:1 

Concentrating on Brand Names. 


Aug :186 
Just Pick It Up, Lady. Sept:98 


Lighting 


Relocated Near Repair Bench, 
Cigarette Lighters Sell Faster. 
Apr:118 

Designing a Store As a Sales 
Machine. Apr:137 

Building on an Old Foundation. 


ay:l 
So You Think You Have a 
Lighting Problem. Sept:158 


walla 


PEARLS 


Travel Paths Lead to Your 
Front Door. Jan:71 
eer Silhouette for Spring. Jan: 


8 

Spring Fashion  Outleok: 
Bright for Costume Jewelry. 
Feb :91 

If I Were a Jeweler. Apr:88 

Designing a Store As a Sales 
Machine. Apr:137 

Workshop eeatiene and An- 
swers. Apr:l 

Looking Forward to Fall Fash- 
ions. May :6 


PLATINUM 


Thinking Big in a Small Town. 
Jan :134 

Workshop Questions and An- 
swers. Feb:186 


PUBLICITY—PUBLIC 
RELATIONS 


The World a a Jeweler’s 
Roof. Jan:7 

Star Sapphires Draw Customers 
into “‘Creative’’ Jewelry Store. 
Jan:117 

Promotion for New Customers. 
an: 

Parties Pull for Profits. Jan :132 

Put on a Good Show. Jan:166 

Workshop Questions and An- 
swers. Jan:194 

Showmanship in Business. Feb: 
86; Mar:108; Apr:140; May: 
76; June:68; July :90; Aug: 
118; Oct :166; Nov :76: Dec: 


54 
If I Were a Jeweler. Feb:101 
Wrapping Up a Brida! Package. 
Feb :132 
April Sales for June Brides. 


Feb:1 
Showing Up the Price Cutters. 
Feb: 


A Watch Is More Than a Time- 
piece. Mar:59 


Today’s Watches Are Exciting. 
Mar :62 


Award Watches: A Timely 
Business. Mar:68 

Store-Wide Promotion of 
Watches Wins Trade Bureau's 
Ist Prize. Mar :96 

Personal Attention and Bright 
Coin Make Direct Mail Piece 
Stand Out. Mar:102 

A Room with a View. Mar:122 

Denver Jeweler Sets Diamonds 
for Star Atop 20-Foot Yule 
Tree. Mar:128 

Customers Are People, Too. 
Apr :96 

Jewelry Store Successfully Pro- 
motes Jewelry Inspired by Oil 
Industry. Apr:116 

New Business Tool for the 
Jeweler-Watchmaker Team. 
Apr :124 

New Business for Old. Apr:144 

Touch of Humor Enables Jew- 
eler to Reduce Breakage on 
Open Displays. Apr:151 

— Hole-in-a-Wall. May: 
7 


Giving Diamond Facts to Pub- 
lic Pays Off in Profits and 
Prestige. May :90 

In Your China and Glass Win- 
dows: Encourage Family 
Shopping. June:58 

Diamonds U. S. A. Pieces Dis- 
play Original Designs. June: 

Again . .. Operation Cherub. 
June :98 

Quality and Service for Four 
Generations. June:106 

Small Town Jeweler Shows 
How to Sell Gifts. June:110 

Keyed to a Bride’s Needs. June: 


ll 

We're Sold on Selling by TV. 
July :120 

Silver Clinic Stimulates Sales. 
July :122 

Swiss Watch Controversy 
(Tariffs ; Subsidies; ““Essenti- 
ality.”) Aug :208 

ANRJA 195€ Convention Cov- 
erage. Sept. 192a-192d 

NJA 1956 Convention. Sept: 
196-7 

Greater Washington RJA Be- 
gins “Operation Angel.” 
Nov :130 

“Diamonds USA’ Awards to 
Become International. Nov: 


131 
Studies of Trading Stamps in 
U. S. Dee:117 


aa 


REPAIRS 


(See also “Horology” — “Tech- 
nical’’ 

They Won’t Stand Still. Jan:74 

Thinking Big in a Small Town. 
Jan :134 

Workshop peoneene and An- 
swers. Jan:194; Feb:186; 
Mar :170; Apr:194; May :166; 
June :150 ; . 

The Rising Volume in Radio 
Sales. Apr :94 

Customers Are People, Too. 
Apr :96 

Relocated Near Repair Bench, 
Cigarette Lighters Sell 
Faster. Apr:118 

New Business Tool for the Jew- 
eler-Watchmaker Team. Apr: 


124 
New Business for Old. Apr:144 
Operation Hole-in-a-Wall. May: 


78 

Arizona Jeweler Develops Series 
of Miniature, But Effective 
Ads. May :87 

Swiss Retailers Sponsor Cam- 
paign to Keep Jewelry Sales 
in Jewelry Stores. May:122 

Wake Up Your Service Depart- 
ment. July :68 : 

Dramatize Watch Repairs in 
Your Windows. July :80 

New Business with Old Jewelry. 
July :92 


RINGS 


A Jeweler Builds His Market. 
J 65 


an: 

If I Were a Jeweler. Feb:101 

Showing Up the Price Cutters. 
Feb :140 

Diamonds Make It a Jewelry 
Store. Apr :69 

Taking Up the Trends in En- 
gagement Rings. Apr:73 
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Diamond Windows: Your Con- 
stant Salesmen. Apr :77 
JC-K Aid = Selling Fine 
Jewelry. Apr: 

- Touch for Windows. May: 


Sis’ Letters That Spell Profits. 
June :5 
Shows 


Small Town Jeweler 
How to Sell Gifts. June:110 


SALES TRAINING 


(See also “Business Manage- 
ment” -— “Employee Rela- 
tions’’ ) 

The Last Two Feet ... is the 
top ef your sales counter. 
Feb :68 

The Last Two Feet . . . where 
you show the merchandise 
which the consumer has seen 
in the literature you have 
sent him. Feb:74 

They Want to Work for You. 
Feb :81 


ae A FS a Don’t Come Back. 


Cost Cuttine—a Successful Op- 
eration. Mar:74 

Customers Are 
Apr :96 

Profiting from 
Apr :138 

Sales Training: A Cooperative 
Affair. Apr:142 

Showmanship in Business. 
June :68 

Quality and Service for Four 
Generations. June:106 

Merry Christmas from the 


People, Too. 


a Handicap. 


Jewelers’ Circular-Keystone. 
Oct :104 
Proper Training Can Solve 


Christmas Help Problem. Oct: 
162 
ves Into the Selling Picture. 


Fashion ‘Hints for Holiday Help. 
Dec :66 


SILVER 
(See also “Advertising’’—‘‘Dis- 
play”’’—“ Merchandising” ) 


Cash in on the Culture of the 
World. Jan:67 

The World Under a Jeweler’s 
Roof. Jan:73 

Parties Pull for Profits. Jan :132 

Help Yourself to Window Dis- 
play Aids. Feb :122 

Completeness: A Pattern in 
Selling. Mar:118 

oe anes Time "Round. Mar: 


A Room With a View. Mar:122 
China and Silver Patterns Kept 


on Permanent Display in 
Window. Mar:1 

Profiting from a Handicap. 
Apr :138 


New Business for Old. Apr: 144 

Silver Services Gleam in Mid- 
Air for Effective Window Dis- 
play. Apr:152 

Workshop Questions and An- 
swers. Apr:194 

Plan Your Bridal Window For 
Every Season. May :58 

12 Months of Bridal Business. 


May 
Bringing Up Baby Gift Sales. 
May :104 
Making one Come to Life. 
1 





May: 

Six Letters That Spell Profit. 
June :53 

Self-Help with Self-Service. 
June :93 


Quality and Service for Four 
Generations. June:106 


— 2 A a Bride’s Needs. 
un 
Silver Clinic Stimulates Sales. 
July :1 
STAINLESS 
(See also “Advertising” —‘“Dis- 


play”—‘“Merchandising” ) 
Cash in on the Culture of the 
World. Jan :67 
eee Time "Round. Mar: 


FOR JANUARY, 1957 


Plan Your Bridal Window for 


Every Season. May :58 


12 Months of Bridal Business. 


May :60 
Self-Help with 
June :9 


Import Tariffs Reduced on Jew- 


elry Items from 21 Nations. 
Aug :210 


wee 


TARIFFS 


Domestic Watch Makers Claim 
Swiss Too Big a Share of 
Market. Feb:159 

Treasury and Customs Bureau 
Report Increase in Smuggling. 
Mar :145 

Tariff Commission & Defense 
Group Plan Review of U. 8.— 
Swiss Watch Question. May: 

Congressional Investigation of 
*Essentiality”’ of U. S. Watch 
Industry to be Held. June :125 

Congress Investigates Essenti- 
ality of U. S. Watch Industry. 
July :137 

Swiss Watch Controversy 
(Tariffs, Subsidies, ‘“‘Essenti- 
ality’) Aug :208 

Import Tariffs Reduced on Jew- 
elry Items from 21 Nations. 
Aug :210 

Swiss Ask Domestic M’frs. to 
Cease Feuding:; Office of De- 
fense Mobilization to Hold 
Watch Hearings. Oct :207 

Eisenhower Agrees Not to 
Lower Watch Import Tariff. 
Nov :129 


TAXES 


Internal Revenue Service Clari- 
fies Tax on Trade-ins. Jan: 
188 

Excise Tax Committee Proposes 
No Relief on Diamond Trade- 
Ins. June:134 

Treasury Department Requests 
$8 Tax on Imported Watch 
Movements. July :144C 

Jewelers Associations Polling 
Members on Excise Cut. Aug: 
11 


9 

ANRJA 1956 Convention Cov- 
erage. Sept :192a-192d 

NJA 1956 Convention. Sept: 
196-7 

1957 Tax Cut Prospects Dim. 
Oct :213 

Improvements in Excise Tax 
Picture. Nov :129 

Status of Excise Tax on Premi- 
ums. Nov:130 


Revenue from Jewelry Excise 
Rises. Dec:116 

Retailer May Absorb Excise 
Tax. Dec:118 

TECHNICAL 

(See also “Gemology’’—‘Horol- 
ogy”) 

Baroque Stones: New Oppor- 


tunities for Jewelry Creation. 
Jan :94 

Gem Cutting: A 
Manual. Jan :106 

Workshop Questions and An- 
swers. Jan :194; Feb :186; 
Mar:170; Apr:194: May:166; 
June:150; July:168: Aug: 
240; Sept: 7 Oct :230; Nov: 
158: Dec 

Crystaliteed , Baroques. 
Feb :82 

The aeeeeryealane Quartzes. 


Lapidary 


Mar:72 
at ly Diamonds. Apr:84; 
ay: 
Rareeus and Cabochon Quartzes. 
April :86 


Agate and Jasper in Baroques 
and Cabochons. Mav:74 

Diamonds U. S. A. Pieces Dis- 
play Original Designs. June: 
6? 


Color in Baroques and Cabo- 
chons. June:70 

Green Stones in Baroques and 
Cabochons. July: 

Principles o Self-Winding 
Watches. July:164; Aug:236: 
Sept :222 

The Automatic Watch with 
Roller Bearings by Henry B. 
Fried. Oct:228 Nov :154; 
Dee :1 

Green Stones. Nov:74 

Blue Stones. Dec :50 

AGS Offers Specialization in 
Courses. Dec:119 


Self-Service. 


= 


WATCHBANDS 
Workshop Questions and An- 


swers. Jan:194 


If I Were a Jeweler. Feb:101: 


Apr :88 


Operation Hole-in-a-Wall. May: 


i 
Dramatize Watch Repairs in 
Your Windows. July :80 
Watch Attachments: Styled for 
Fall Fashions. Aug :97 





WATCHES 


(See also “Fashion” “Horol- 
ogy” —_— “Merchandising” —- 
**Technical’’ ) 

Cash in on the Culture of the 
World. Jan :67 

Travel Paths Lead to Your 
Front Windows. Jan:71 

The World Under a Jeweler’s 
Roof. Jan:73 

—— Pull for Profits. Jan: 


Thinking Big in a Small Town. 
Jan :134 

A JC-K Aid to Selling Fine 
Jewelry. Feb :98 

Effective Sales Promotion Signs 
Ask “Why Buy and Off- 
Brand Watch?” Feb:117 

Showing Up the Price Cutters. 
Feb :140 

A Watch Is More Than a Time- 
piece. Mar :59 

Today’s Watches Are Exciting. 
May :62 

Activity Watches. Mar:64 

Window Displays Help Watches 
Sell Themselves. Mar:66 

Award Watches: A Timely 
Business. Mar :68 

Store-Wide Promotion of 
Watches Wins Trade bureau's 
Ist Prize. Mar :96 

Workshop Questions and An- 
swers. Mar:170; Apr:194; 
June:150; July:168: Aug: 
240 ; Sept :226; Oct :230; Nov: 
158; Dee:142 

Watchmakers of Switzerlard 
Offer Check-List for Win- 
dow Displays. Apr:117 

New Business Too! for the Jew- 
eler-Watchmaker Team. Apr: 


124 
Concerted Effort Increases Sales 
of Watches in Upper Price 


Range. Apr:159 
Light Touch for Windows. 
May 


Prescription for Aijling Sales. 
May :7 


Operation Hole-in-a-Wall. May: 
78 


Building on an Old Foundation. 
May :106 

Swiss Retailers Sponsor Cam- 
paign to Keep Jewelry Sales 
in Jewelry Stores. May :122 

Inventory is Followed by Em- 
phasis on More Expensive 
Watch Lines. May:128 

Congressional Investigation of 
“Essentiality” of U. S. Watch 
Industry to be Held. June:125 

Wake Up Your Service Depart- 
ment. July :68 

Dramatize Watch Repairs in 
Your Windows. July :80 

Congress Investigates Essenti- 
ality of U. S. Watch Industry. 
July :137 

Eterna Watch Celebrates 100th 
Anniversary. July:140 

Reports on Parts Catalogue 
Highlight WMDAA Conven- 
tion. July:144B 

Principles of Self - Winding 
Watches. July:164; Aug:236; 
Sept :222 

Swiss Watch Controversy (Tar- 
iffs, Subsidies, ‘“Essential- 
ity’’). Aug :208 

Swiss Ask Domestic M’frs. to 
Cease Fueding; Offiee of De- 
fense Mobilization to Hold 
Watch Hearings. Oct :207 

Large Soviet Watch Output 
Surprises British Experts. 
Oct :213 


Report on Protection of Domes- 
tic Watch Industry Attacked 
by Mfrs. Oct:217 

The Automatic Watch with 
Roller Bearings, by Henry B. 


ge Oct :228 ; Nov :154; 
Fashion Sells the Second Watch. 
ov :66 


Eisenhower Agrees Not to Low- 
-- eae Import Tariff. Nov: 
12% 

New York Syndicate Assumes 
Control of Waltham. Nov:129 

Greater Washington RJA Be 
— “Operation Angel.”” Nov: 


Elgin Chooses Winners of 
-_ Design Contest. Nov: 


Gruen Sells Holdings in Water- 
man. Dec:116 


WHOLESALERS 


320 Manufacturers Exhibit at 
United Jewelry Show. June: 
130 

New Era in Wholesaling Topic 
at NWJA Convention. July: 
137 

Reports on Parts Catalogue 
Highlight WMDAA Conven- 
tion. July :144B 


WINDOW DISPLAY 


(See also “‘Display’’—“Merchan- 
dising’’—‘*Modernization’”’ ) 

A Jeweler Builds His Market. 
Jan :65 

Travel Paths Lead to Your 
Front Windows. Jan:71 

The World Under a Jeweler’s 
Roof. Jan:73 

They Won't Stand Still. Jan:74 

The Last Two Feet . where 
you can use skilled manufac- 
turers’ promotional e for 
your own success. Feb:7 

If I Were a Jeweler. Feb :101 : 
Apr:88: July :84 

Effective Sales Promotion Signs 
Ask ‘Why Buy an Off-Brand 
Watch?’ Feb:117 

Help Yourself to Window Dis- 
play Aids. Feb:122 

April Sales for June Brides. 
Feb :134 

Activity Watches. Mar :64 

Wirdow Displays Also Help 
Watches Sell Themselves. 
Mar :66 

Store-Wide Promotion of 
Watches Wins Trade Bureau's 
Ist Prize. Mar :96 

Reading for Profit. Mer:110 

Completeness: A Pattern in 
Selling. Mar:118 

A Room With a View. Mar:122 

China and Silver Patterns Kent 
on Permanen Display in 
Window. Mar:!2 

Diamond Windows: Your Con- 
stant Salesmen. Avr:77 

Taking ar Mystery Out of Dia- 
monds. Apr:7‘ 

The Rising osume in Radic 
Sales. Apr:9 

Denver Store Successfully Pro- 
motes Jewelry ae by Oil 
Industry. Apr:116 

Watchmakers of Switzerland Of- 
fer Check-List for Window 
Displays. Apr:117 

Profiting from a Handicap. 
Apr :138 

Showmanship in Business. Apr: 
140 


Silver Services Gleam in Mid- 
Air for Effective Window Dis- 
play. Apr:152 

Plan Your Bridal Window For 
Every Season. May :58 

Licht Touch for Windows. May: 
68 


a ~ wom - an Old Foundation. 
May :1 

In Your “China and Glass Win- 
dows: Encourage Family 
Shopping. June :58 

Dramatize Watch Repairs in 
Your Windows. July :80 

Bring the Cherub Into Your 
Christmas Windows. Aug:102 

Start Planning Your Christmas 
Windows Now. Sept :78 

Through the Looking Glass to 
the Wonderland of Christmas. 
Sept :80 

Window Displays That Say 
Merry Christmas. Oct :96 

Windows Say “Merry Christ- 
mas, Friend.”” Oct:102 

Eye-Catching — in Your 
Windows. Nov :5 
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Habit 


It has been said that habits are cobwebs in the beginning—but steel cables 
in the end. You may apply this to any example you like. But, quite naturally, 
we want to apply it to the reading of business publications. The ones with 
editorial integrity and command over the subject matter with which they deal 
are habit-forming—readers come to depend on them, to be guided by them. They 
really get the habit, and finally can’t do without these publications. And that 
is why, as advertising media, they offer such big impact for so little money .. . 
and why advertisers have come to realize that their schedules in business pub- 


lications should properiy be as strong and lasting as steel cables. 


The V orice of Authority... 


—— 


I Chilton 


COMPANY 


A 


HTT 
THEN 


Chestnut and 56th Streets e Philadelphia 39, Pennsylvania 


CHILTON PUBLICATIONS: Department Store Economist « The Iron Age « Hardware Age « Spectator « Hardware World 
Jewelers’ Circular—Keystone « Automotive Industries « Gas « Distribution Age « Optical Journal and Review of Optometry 


= Motor Age « Boot and Shoe Recorder « Commercial Car Journal « Butane-Propane News « Tele-Tech &: Electronic Industries 


THE JEWELERS’ CIRCULAR-KEYSTONE 





This annual index is de- 

signed to be helpful to jewelers 

who may wish to refer to a particu- 
lar article or subject covering some 
specific phase of jewelry store opera- 
tion or as a reference to mer- 
chandising and promotion 

ideas used successfully 


by other jewelers. 


JEWELERS’ CIRCULAR-KEYSTONE EDITORIAL INDEX 


COVERING ARTICLES IN 12 ISSUES: JAN.-DEC., 1997 


If you have not 

made it a habit to save 

every issue of JC-K throughout 

the years, by all means begin with this 
January issue. Your reward will be a reference 
library on jewelry store operation that 

is unavailable from any other 

single source within the 


jewelry industry. 


JEWELERS’ CIRCULAR-KEYSTONE, JANUARY 1958 
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ADVERTISING 


(See also ‘“Display’’ — “‘Mer- 
chandising’’ — ‘“‘Window Dis- 
play’’) 

Ads on the Society Page Sell 
Silver. Apr:137 

Graduation Clock Contest. Apr: 
124 


“And a Cherub Shall Lead 
Them.” Aug: 106 

The Persuasion of the New. 
Aug :312 

Mailing List. Aug:244 

No More ‘59.50 Watches for 
$29.95. Sept:100 

Guess How Many Watch Screws. 
Sept :102 

— Stamp Plans. Sept: 


~ dc We Must Sell. Aug: 

5 

How Milwaukee Jewelers Fight 
Discount Houses. Oct:138 

— In on the Corsage! Oct: 
15 

A One-Two-Three Ad Punch. 

ec :72 
New York Merchants Cite Evils 


of “Bargain’’ Advertising. 
Dec :118 


APPLIANCES 


How’s Your Dollar Volume, by 
Lines? Apr :66 

JC-K Survey, Part II. May :46 

Importance of Various Lines to 
Jewelry Stores of Various 
Sizes. June :48 

Sales in 1956. July :50 

Who Buys the Gadgety Appli- 
ances? Aug:138 

Have Your Shaver Tested Free 
Nov :78 


ASSOCIATIONS—COMMITTEES 


China, Glass & Giftwares, Mad- 
eline Love. Jan:120; Feb: 
152; July :110; Aug:215 

Minnesota RJA Convention and 
Show. Mar:135 

Boston Jewelers Club 69th Ban- 

‘ a Mar :134 
eweilers Board of Trad 

f pang Be rade Elects. 
lorida Watchmakers P 
License Bill. Apr:157 ge 

—a RJA Convention. Apr: 

The Jewelry Industry ji 

ag) Aug :104 pieced 
oO ore “59.50” Watch 

a Sept :100 ee 
rno A. Schiff 

_ Set 76 iitman, profile. 
illiam §S. Presto 

— Sept :77 a 
peer Michaels, profile. 

Herman 

PR aa a 
mz Kind, Jr., profile. Sept: 


Wasserman, profile. 


Light 
Sept “81 & erman, profile. 


RJA Begins To Function. Nov: 


Jewelry Industry Testi 
R ‘ X estifies for 
iso of Excise Tax. Jan: 


Gemologica] Institute 
Oo 
two New Courses. Re ge 
Diamond Council of America 
eo a Scholarships. Jan :1382 
oO on Onperati 
1956. Feb:169 Sgt: re cneee 
170 


Plan for Pe 
nee. Feb a alma 
erger of NJA-AN 
Dicenblntion. Shae pee 
Irectors for Associati 
necnay on AE sociation Mer- 
ANRJA-NJA Merger. May:117 
1957 American Gem Society 
Conclave. May:119 
Manufacturing Jewelers Annual 
Banquet. May :124 
UHAA Convention, 
Plans. June:116 


Merger 


Costume Jewelry Manufactur- 
ers Unite. June:119 

NJA Convention & Retail Jew- 
elers’ Market. July :58 

50th Annual NWJA Convention 
Report. July :121 

HIA Convention. July :124 

WMDAA Convention. July :125 

52nd ANRJA Convention. Aug: 


112" 

Directory of Trade Associations. 
Aug :198 

Vermont-New Hampshire Con- 
vention. Aug:271 

Meet the Men Who Lead the 
Retail Jewelers of America, 
Inc. Sept:74 

NJA Convention. Sept:155, 156, 
157 


‘ 

ANRJA Convention. Sept :158, 
159, 160, 160A 

Fashion Coordination Institute 
Project. Sept:160C 

Annual Jewelers Vigilance Com- 
mittee Meeting. Sept:161 

Ohio RJA Convention. Oct :200 

California RJA Convention. 
Oct :201 

Costume Jewelers Adopt Asso- 
ciation Seal. Oct:201 

Texas RJA Convention. Oct :203 

AGS International Committee 
Mid-Year Review. Oct :205 

RJA Directors Okay Member- 
ship Drive. Nov:137 

IRS Reviews Tax Status of 
Trade Associations. Nov :142 

Michigan RJA Convention. 
Nov :145 

lowa RJA Convention. Nov:144 

Directory of Trade Associations. 
Dec :85 

Arizona RJA Convention. Dec: 
120 

United Jewelry Show Report. 
Dee :121 


oO 


BIRTHSTONES 


(See also “‘Advertising’’— 


**Gems’’—‘*‘Merchandising’’ ) 


BRIDES 


Ads on the Society Page Sell 
Silver. Apr :137 

When 13 Couples Said “I Do.” 
July :90 

China, Glass and Giftwares, 
Love. July:110 

A Little Lover’s Lore. Aug: 
166 

Sterling Does Not Demand a 
Metropolitan Market. Sept: 


106 

The Diamond Industry in 1956. 
Oct :130 

Bridal Consultant Service. Dec: 
46 


BUSINESS CONDITIONS 


The Next Five Years in Jew- 
elry. Jan :64 

Jewelry Industry Testifies for 
Repeal of Excise Tax. Jan: 


130 
Speidel Asks Imports Cut. Jan: 
130 


ODM Sets Date for Watch Im- 
port Hearings. Jan:131 

Futures in Platinum Traded for 
First Time. Jan:143 

Tiffany Stock Transferred from 
Maidman to Bulova. Jan:143 

There Is No Other Direction to 
Go But . . . Forward. Feb:61 

Imports “Essentiality’” High- 
light ODM Hearings. Feb:169 

Report on Operation Cherub 
1956. Feb:169 

DeBeers Raises Prices of Rough 
Diamonds. Feb :171 

How’s Your Dollar Volume by 
Lines? Apr :66 

Lifting of Post Exchange Re- 
strictions. Apr:165 

The Jeweler: Low Man on the 
Totem Pole of Believability. 
Dec :74 

Zale Jewelry Co. Will Sell 100,- 
000 Shares of Stock. Dec:117 


JEWELERS’ CiIRCULAR-KEYSTONE, JANUARY 1958 


JC-K Survey, Part Il. May :46 

Compromise of Proposed PX 
Operations. May:121 

JC-K Survey, Part III. June:48 

JC-K Survey, Part IV. July :50 

The Jewelry Industry in Mo- 
tion. Aug :104 

New Competition from the Far 
East. Aug:132; Sept:104 

Business Indicators. 


The Diamond Industry In 1956. 
Oct :130 

Congressional Legislation fer 
Retailers: Oct:199 

ODM Watch “Essentiality’’ De- 
velopments. Oct :202 

Why Don’t You Sell More 
Watches Oct:93; Part Il 
Nov :56 

Hamilton Licenses Japanese 
Firm to Produce Watches. 
Nov :138 

Job Prospects for Watch Re- 
pairmen. Nov:14l 

Life Magazine Study of Con- 
sumer Expenditures. Nov :140 

People are talking about . 
Name Designers. Jan :66 

Times Have Changed. Have 
You? Jan:68-81 

Planned Progress. Jan:168 

What Do You Do With an 
Area 20 x 140 Feet? Feb:58 

Don’t Let The Trading Stamp 
Stampede You. Feb :82 

Jack Snow and Trading Stamps. 
Feb :124 

Boredom Begone! Feb :216 

Trading Stamps. Mar:78 

New Things to Learn. Mar:78 

IRS Rules on Trading Stamps. 
Mar :137 

Trading Stamps. Apr:118 

Tax Aid Bill for Small Busi- 
nesses. Apr:161 

Nervous About Business? May: 
160 


Importance of Various Lines to 
Jewelry Stores of Various 
Sizes. June:48 

Another Boom Is Coming—in 
1956. June:160 

Found! A Rich New Market 
for Silverware. July :60 

Parking Problem. July :116 

Rich Soil for Digging. July: 
160 

Sales in 1956. July :50 

52nd ANRJA Convention. Aug: 


112 

Getting Out of the Bargain 
Rat-Race. Aug :142 

Modern Diamond 
Aug :152 

Electric Clocks in The Jewelry 
Store. Aug:164 

Jewelry Industry Council Break- 
fast Meetine. Sept:160B 

Time for Change? Oct:244 

I Don’t Want to Buy Direct. 
Nov :96 

We Have Our Sputniks, Too. 
Dec :156 


Assorting. 


BUSINESS MANAGEMENT 
The Next Five Years in Jewelry. 


Jan :64 
Love That Customer. Jan:88 
Planned Progress. Jan:168 
There Is No Other Direction to 
Go But... Forward. Feb:61 
My Old-Fashioned Front. Feb: 
138 


3 
Jack Snow and Trading Stamps. 
Feb :124 
He Makes His Own Price Tags. 
May :68 
Trade-in Protest. June :34 
“Deals’”” and Mr. Doe. July :96 
Rich Soil for Digging. July :160 
Getting Out of the Bargain Rat- 
Race. Aug :142 
— or Oversight? Aug: 


Registered Mail Fees. Sept:126 

Jewelers’ Circular-Keystone In- 
dex, 1956. Jan:l6a-l6g 

Gemological Institute Offers 
New Courses. Jan:132 

Don’t Let the Trading Stamp 
Stampede You. Feb :82 

How to Handle Customer Com- 
plaints. Feb :94 

Does Your Store Have a Hole 
in Its Pocket? Mar :90 

What Happens When You Re- 
pair the Repair Department? 
Mar:113 

New Management—dZale Jewelry 
Chain. June:117 


Switch Selling. July :30 

How Milwaukee Jewelers Fight 
Discount Houses. Oct:138 

I Don’t Want to Buy Direct. 
Nov :96 


CHINA AND GLASS 


(See also ““Merchandising” ) 

China, Glass & Giftwares, 
Madeline Love. Jan :120; Feb: 
152: Mar:122; Apr:144; May: 
106 ; June :104 ; July :110; 
Aug :215; Sept:145; Oct:186; 
Dec :100 

Table Top Patterns That Har- 
monize. June :50 

Table Top Fashions. Sept :135 

A Credit Jeweler’s’ Silver, 
China, Glass. Oct:179 

Where the Customer is Sold 
Before She Knows It. Feb:154 

How’s Your Dollar Volume, by 
Lines? Apr :66 

One Store—Two Fronts. Apr:78 

Summertime Dining, by Vir- 
ginia Dixon. June :58 

Importance of Varieus Lines 
to Jewelry Stores of Various 
Sizes. June:48 

Sales in 1956. July :50 

Bridal Consultant Service. Dec: 
46 


Gifts Account for 45%. Dec :102 


CLOCKS 


Electric Clocks in the Jewelry 
Store. Auc:164 

Workshop Questions and An- 
swers. Jan :152 ; Feb :198 ; 
July :148; Aug:292; Oct 7232 ;: 
Nov :168 

Review of the Trade Press. 
Jan :155 

Clock Importers Organize. Sept: 
161 

Window Trim Features Christ- 
mas Clocks. Oct:188 

A Mile a Tick. Nov:55 

‘*A round-The-World”’ 
Nov :109 

Indiana State House Clock. 


Display. 


Dec :43 
Electric Clock Features Puppy. 
Dec :45 


“Atomichron’ Is Accurate to 
Thousand-Billionth of Sec- 
ond. Dec :45 

Fort Worth Clock Has Numbers 
25 Feet High. Dec :45 

Windows Show Harmony in 
China and Glass. Dee:51 


COSTUME JEWELRY 


A JC-K Aid to Selling Fine 
Jewelry. Jan:92 

Scrimshaw Comes Back. Apr: 
100 

Live Costume Jewelry. Jan :62 

What Do You Do With an Area 
20 x 140 Feet? Feb:58 

White and Colorless Stones. 
Feb :86 

I Made Them Buy in Their 
Own Home Town. Mar :92 

How’s Your Dollar Volume, by 
Lines? Apr :66 

JC-K Survey, Part Il. May:46 

Importance of Various Lines to 
Jewelry Stores of Various 
Sizes. June:48 

There’s Profit in One Earring. 
July :76 

Display Cases. July :89 

Sales in 1956. July :50 

It’s Easy Elegance for Him and 
Her. Aug:124 

Macabre Costume Jewelry. Oct: 
95 


Selling Christmas Jewelry. Dec: 
78 

Vertical Displays Sell Costume 
Jewelry. Dec:113 


87 





The Idea You 


May Want Tomorrow 


Could Be 


Indexed Here 


This Is Why 


We Suggest You 


Save Every 


Issue Of 


JC-K 


CREDIT 


Air Force Decision to Extend 
Credit in PX’s. May:118 

I Made Them Buy in Their Own 
Home Town. Mar:92 

Cupid on the Campus. Apr :92 

What’s in a Name? May :94 

NJA Convention. Sept :156 

ANRJA Convention. Sept :158 

A Credit Jeweler’s Silver 
China, Glass. Oct:179 


— ), 


DESIGN 


A JC-K Aid to Selling Fine 
Jewelry. Jan :92; Feb :90 ; 
Mar:88; Apr:90; May :75 ; 
June:74; July :86: Aug :180; 
: Sept :112; Oct:144; Dec:76. 

Gemological Institute Offers 
I'wo New Courses. Jan:132 

Old Diamonds Never Die, by 
Gladys B. Hannaford. Nov :66 

New Beauty for Ears, by 
Marianne Ostier. Nov :74 

Diamonds-International Awards. 

ov :84 

People are talking about . 
Name Designers, Jan:66 

Famous Names Make Currency 
in Fashion. Mar :54 

For the Jeweler There’s Cur- 
rency in Fashion. Mar:61 

New Faces and Cases. Oct :106 


DIAMONDS 


(See also “Display’’—‘‘Fashion’”’ 
—**Merchandising”’ ) 

A JC-K Aid to Selling Fine 
Jewelry. Jan:92; Feb:90: 
Mar:88; Apr:90; Sept:112 

DeBeers Raises Prices of Rough 
Diamonds. Feb :169 

Diamonds Are Currency in 
Fashion. Mar :56 

Designs Technique. May:75; 
June:74; July:86; Aug:180: 
Oct :144; Dec:76 

Modern Diamond 
Aug :152; Sept :90 

The Diamond Industry in 1956. 
Oct :130 

Cld Diamonds Never Die, by 
Gladys B. Hannaford. Nov :66 

Diamonds-International Awards. 
Nov :84 

GE Produces Industrial Dia- 
monds Equal to Nature’s. 
Nov :139 

God Save the Queen: She Does 
A Lot for Jewelers. Dec :60 

Origin of Diamonds. Jan:61l 

Where the Customer is Sold 
Before She Knows It. Feb:154 

Famous Names Make Currency 
in Fashion. Mar:54 

For the Jeweler There’s Cur- 
rency in Fashion. Mar :61 

I Made Them Buy in Their 
Own Home Town. Mar :92 

JC-K Survey. Part II. May:46 

Harry Abrahams Leaves De- 
Beers. May:43 

Importance of Various Lines 
to Jewelry Stores of Various 
Sizes. June :48 

Siberian Diamond 
June :123 

Reconstruction, Synthesis, Cul- 
ture—or What? July :69 

Diamond Rescue. July:47 

Sales in 1956. July :50 

Jewelry Business Indicators. 
Aug :146 

A Little Lovers Lore. Aug:166 

Williamson’s Diamond Mines. 
Aug :103 

Diamond Stamp Plans. Sept :126 

New Beauty for Ears. Nov:74 

Colorless Stones. Nov:100 

Lecturing on Gem Stones. Dec: 
66 

Selling Christmas Jewelry. Dec: 
78 


Assorting. 


**Pipes.”’ 


DISCOUNT HOUSES 


Why Don’t You Sell More 
Watches? Oct :93 

Selling Aids With the Christ- 
mas Look. Oct:110 

How Milwaukee Jewelers Fight 
Discount Houses. Oct:138 

Time for A Change? Oct :244 

Why Don’t You Sell More 
Watches? Part ITI. Nov:56 

Discount House Competition. 
Nov :180 

We Have Our Sputniks, Too. 
Dec :156 


DISPLAY 


(See also ‘“Merchandising’’— 
“Modernization”? — “‘Window 
Display’’ ) 

Step-up Window Shelves Step 
up Sales. Jan :82 

Gemological Institute Offers 
Two New Courses. Jan:132 

For Flexibility in Display. Mar: 

4 


11 

‘‘Watch Inspection Time.” Feb: 
92 

Window Displays For the Baby 
Department. Feb :96 

Baby Portraits Sell Baby Gifts. 
Apr:117 

Summer Travel. July:72 

Display Cases. July :89 

“And a Cherub Shall Lead 
Them.’ Aug:106 

Novel Fixture Sells Watch- 
bands. Aug:172 

Christmas Mazic in Your Win- 
dows. Aug:174 

**‘Around-The- World” 
Nov :109 

Vertical Displays Sell Costume 
Jewelry. Dec:113 


Display. 


Be an 


EMPLOYEE RELATIONS 


(See also “‘Business Manage- 
ment”—‘“Sales Training’’) 
Gemological Institute Offers 
Two New Courses. Jan:132 
A Lounge for Happier People. 

Aug: 184 
Love That Customer. Jan:88 
Does Your Store Have a Hole 
in Its Pocket? Mar:90 
What Happens When You Re- 
pair the Repair Department? 
Mar:113 
Breaking into Jewelry Trade. 
Aug :242 


EXTRA LINES 


(See also “Display” — ‘‘Mer- 
chandising”’ ) 

What Type Buys Typewriters? 
Nov:110 

I Made Them Buy in Their 
Own Home Town. Mar:92 

How’s Your Dollar Volume, by 
Lines? Apr:66 

There’s Profit in Portables. 
Apr :102 

Gifts Account for 45%. Dec:102 


=< Bae 


FAIR TRADE 


GE-Masters Fair Trade Feud. 
Aug :264 

Fair Trade Backers Would 
Abolish State Laws. Dec:118 

Benrus Cancels Fair Trade as 
Test Move. Mar:133 


FASHION 


People Are Talking About 
. « - Name Designers. Jan :66 
Famous Names Make Currency 

in Fashion. Mar :54 


JEWELERS 


Diamonds Are Currency in 
Fashion. Mar :56 

For the Jeweler There’s Cur- 
rency in Fashion. Mar:61 

It’s Easy Elegance for Him and 
Her. Aug :124 

God Save the Queen: She Does 
A Lot for Jewelers. Dec :60 

Selling Christmas Jewelry by 
Jerry Gewirtz. Dec.78 

Romance in Rings. July :82 

New Beauty for Ears. Nov:74 


Proposes New Jewelry Guide. 
Mar :133 

One-Package Code of Ethics. by 
FTC. Apr:158 

July Issuance of FTC Trade 
Rules. May :120 

New Rules of Fair Conduct. 
Aug :115 

Congress Halts Planned PX 
Credit Tests. Aug :263 

FTC Answers Questions on 
Trade Rules. Nov :143 

FTC Rules Trading Stamps Not 
Unfair Competition. Nov:144 

Fair Trade Conduct. Mar:176 


ee. 


@o 


GEMS & GEMOLOGY 


(See also “Diamonds’’—‘‘Techni- 
cal’’ 


Blue Baroques and Cabochons. 
Jan :84 

White and Colorless Stones by 
Dr. Pough. Feb :86 

Ring Guild of America Form- 
ed. Feb:170 

New Names and Faces in the 
Gem Stones. Apr :86 

Fabulite by Dr. F. H. Pough. 
May :78 

The Refractoscove, by Dr. F. H. 
Pough. June :62 

Pearl-Diving is Rugged Stuff. 
June :76 

Modern Diamond 
Aug :152; Sept: 90 

Reconstruction, Synthesis, Cul- 
ture or What? July :69; Aug: 
160; Sept :94 

Reconstruction, Synthesis, Cul- 
ture—and All! Dr Pough 
Oct :126 

Colorless Stones by Dr. Fred- 
erick H. Pough. Nov:100 

yod Save the Queen: She Does 
A Lot for Jewelers. Dec :60 

Lecturing on Gem Stones by Dr. 
Frederick H. Pough. Dec :66 

Be Sure It’s Really Fine Jade. 
Dec :70 

Natural and Synthetic Sap- 
phires. Jan:61 

Origin of Diamonds. Jan:61 

Black and Blackish Stones. 
Mar :94 

Montezuma Lost Jade Mines. 
June :47 

Romance in Rings. July :82 

It’s Easy Elegance for Him and 
Her. Aug:124 

Japanese Cultured Pearl Mar- 
ket. Oct :190 

Do You Want Some “Hot” 
Rubies? Dee :43 


Assorting. 


GIFTS 


China, Glass and Giftwares by 
Madeline Love. Jan:120; Feb: 
152; March:122; April:144; 
May:106; June:104; July: 
110; Aug :215; Sept:145; Oct: 
186; Nov:131; Dec:100 

Gifts Account for 45%. Dec: 
102 


Window Displays For the Baby 
Department. Feb :96 

JC-K Survey, Part II. May:46 

Importance of Various Lines to 
Jewelry Stores of Various 
Sizes. June:48 


Sales in 1956. July :56 
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For the Man in Her Life. Nov: For the Man in Her Life. by 
104 Jerry Gewirtz. Nov:104 
Bridal Consultant Service. Dec: 
46 


MERCHANDISING 


General 


Love That Customer. Jan :88 

Gemologicai Institute Offers 
Two New Courses. Jan:132 

The Telephone — A Powerful 
Sales Maker. Feb:149 

Where the Customer Is Sold Be- 
fore She Knows It. Feb:154 

Plan for Permanent Jewelry 
Center. Feb:175 

What Makes a Good Salesman? 


Mar :76 
I Make Them Buy in Their Own 
Home Town. Mar :92 





‘ There’s Profit in Portables. 
Apr :102 
oe His Own Price Tags. 
HO L ay 768 
ROLOGY ; et Why Not Set Up a Treasure 
(See also Technical _ Hunt? June:80 
**Watches’’) here’ ; + ; i 
Hamilton Shows Electric Watch. . oa = Se 
Feb :169 Selling Aids with the Christmas 


Workshop Questions & An- 


swers. July :148 Look. Oct :110 


Selling Christmas Jewelry, by 
Jerry Gewirtz. Dec :78 

Neighborhood Hallowe’en Pro- 
motion. Jan :115 

Step-up Window Shelves Step 
Up Sales. Jan :82 

Modeling Your 


a ae 


JEWELRY INDUSTRY COUNCIL 


; Feb :108 
~— = _—. Cherub ah nie thee 


“O ti herub” ’57 P ; Them.” Aug :106 
May :118 wane ae The Persuasion of the New. 


“A Cherub Shall Lead Aug :312 
lS Aug :106 ‘ 3 To Survive We Must Sell. Aug: 

Jewelry Industry Council Break- 150 
fast Meeting. Sept :160B 

Cask In on the Corsage! Oct: 
155 


Merchandise. 


Lead 


Competition or Oversight? Aug: 
252 


Appliances 


Who Buys the Gadgety Appli- 
ances? Aug:138 

Have Your Shaver Tested Free. 
Nov :78 

How’s Your Dollar Volume, by 
Lines? Apr :66 

Importance of Various Lines to 
Jewelry Stores of Various 
Sizes. June :48 


EDS Wa 


LABOR LAWS 
Minimum Wage Rise for Puerto 
Rico Jeweiry Industry. Aug: 


264 
Florida Watchmakers 
License Bill. Apr:157 


Propose 


Baby Wares 
M Push the Carriage Trade. Feb: 
eS te oy a 63 
MANUFACTURERS 
Speidel Asks Imports Cut. Jan: 
130 


Window Displays for the Baby 
Department. Feb :96 
Baby Gifts. Feb :55 


Futures in Platinum Traded for 
First Time. Jan :143 

Tiffany Stock Transferred from 
Maidman to Bulova. Jan:143 


China and Glass 


China, Glass & Giftwares, Made- 
line Love. Every issue. 








Ring Guild of America Formed. 
Feb :170 

Plan for Permanent Jewelry 
Center. Feb:175 

Industry Reaction to Providence 
““Showcase.”” May :122 

The Case of the Friendly Sales- 
man. June:70 

Hamilton Licenses Japanese 
Firm to Produce Watches. 
Nov :138 

GE Produces Industrial Dia- 
monds Equal to Nature’s. 
Nov :139 

The Next Five Years in Jewelry. 
Jan :64 

Preview of Basel Watch Fair. 
April: 164 

“Deals” and Mr. Doe. July :96 

I Don’t Want to Buy Direct. 
Nov :96 


MEN’S JEWELRY 


Three Big Days. May :96 

It’s Easy Elegance for Him and 
Her. Aug :124 

Atomic Cuff Links. Oct :93 

Selling Christmas Jewelry. Dec: 
8 
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Table Top Patterns That Har- 
monize. June:50 

A Credit ogy a Silver, China, 
Glass. Oct :179 

Bridal Consultant Service. Dec: 
46 


Importance of Various Lines to 
Jewelry Stores of Various 
Sizes. June;48 

Summertime Dining. June:58 

Not Enough Daylight? Knock 
A Wall Down. Oct:159 

How We Got Our Customers 
Downstairs. Oct :182 

Gifts Account for 45%. Dec: 
102 


Clocks 


Now He Pushes Clocks. Apr:104 

Famous for Clocks. May :70 

Electric Clocks in the Jewelry 
Store. Aug :164 

“Around-The-World”’ 
Nov :109 


Display. 


Costume Jewelry 


What Do You Do With an Area 
20 x 140 Feet? Feb:58 

I Made Them Buy in Their Own 
Home Town. Mar :92 

For Flexibility in Display. Mar: 
114 

How’s Your Dollar Volume, by 
Lines? Apr :66 

Importance of Various Lines to 
Jewelry Stores of Various 
Sizes. June:48 

Selling Christmas Jewelry. Dec: 
78 


Vertical Displays Sell Costume 
Jewelry. Dec:113 


Diamonds 


Cupid on the Campus. Apr :92 

Better-than Ever Diamond 
Room. May :66 

When 13 Couples Said “I Do.” 
July :90 

How Do You Rate Yourself as a 
Diamond Salesman? Oct:115 

Old Diamonds Never Die, by 
Gladys B. Hannaford. Nov :66 

A JC-K Aid to Selling Fine 
Jewelry. Jan:92; Feb:90 

Origin of Diamonds. Jan :61 

How’s Your Dollar Volume, by 
Lines? Apr :66 

Be Window-Wise and Group 
Your Christmas Gifts. Oct :124 

Selling Christmas Jewelry. Dec. 
78 


Gems 


Blue Baroques and Cabochons. 
Jan :8 

Natural and Synthetic Sap- 
phires. Jan:61 

Importance of Various Lines 
to Jewelry Stores of Various 
Sizes. June:48 

Romance in Rings. July :82 

Gem Cutter Demonstrates His 
Art. Aug :250 


Gifts 


Bridal Consultant Service. Dec: 
46 


Gifts Account for 45%. Dec :102 

Window Displays For the Baby 
Department. Feb :96 

How’s Your Dollar Volume, by 
Lines? Apr :66 

How We Got Our Customers 
Downstairs. Oct :182 

Quick-and-Easy Christmas Win- 
dows. Nov :64 

For the Man in Her Life. Nov: 
104 


Christmas ‘‘Grab Bag.”” Nov:114 
Christmas Idea—Gadget Table. 
Nov :134 


Ring Guild of America Formed. 
Feb :170 


Cupid on the Campus. Apr :92 

Romance in Rings, by Jerry 
Gewirtz. June :56 

Neighborhood Hallowe’en Pro- 
motion. Jan:115 

Selling Christmas Jewelry. Dec: 
78 


Silver 


Ads on the Society Page Sell 
Silver. Apr :137 

Table Top Patterns That Har- 
monize. June:5 

Found! A Rich New Market for 
Silverware. July :60 

Does Sterling Interest Men? 
July :64 

Sterling Does Not Demand A 
Metropolitan Market. Sept :106 

A Credit Jeweler’s Silver, China. 
Glass. Oct:179 

Bridal Consultant Service. Dec: 


4 
On Ray Day Love Is King. Jan: 


What Do You Do With an Area 
20 x 140 Feet? Feb:58 

Flatware Sales. Feb:164 

How’s Your Dollar Volume, by 
Lines? Apr :66 

For Flexibility in Display. Apr: 
122 


Importance of Various Lines 
to Jewelry Stores of Various 
Sizes. June :48 


Stainless 


Importance of Various Lines 
to Jewelry Stores of Various 
Sizes. June:48 

Be Window-Wise and Group 
Your Christmas Gifts. Oct.124 


Watches 
“Watch Inspection Time.” Feb :92 


Hamilton Shows Electric Watch. 
Feb :169 

Big Ideas for a Small Store. 
Mar :84 





What Happens When You Re- 
pair the Repair Department? 
Mar :113 

Graduation Clock Contest. Apr: 

4 


12 

Sells Watches and Watchbands 
Together. June :72 

Getting Out of the Bargain Rat- 
Race. Aug :142 

Do You Know Why You Don’t 
Sell More Watches. Sept :72 

No More ‘$59.50’ Watches for 
$29.95. Sept :100 

Guess How Many Watch Screws. 
Sept :102 


Why Don’t You Sell More 


Watches? Oct:93; Part I 
Nov :56 
On This Day Love Is King. 
Jan :90 


Neighborhood Hallowe’en Pro- 
motion. Jan:11! 

Saving ~ **Lost”’ 
Feb.10 

For Flexibility in Display. Mar: 
114 


Watch Sale. 


How’s Your Dollar Volume, by 
Lines? Apr :66 

Importance of Various Lines 
to Jewelry Stores of Various 
Sizes. June :48 

Summer Travel. July :72 

Watch Repair Charges. Oct:284 

“Around-The-W orld” Display 
Seliing Christmas Jewelry. 
Dec: 


78 
We Have Our Sputniks, Too. 
Dee :156 





MODERNIZATION 


General 
Times Have Changed. Have 
You? Jan :68-81 
What Do You Do With an Area 
20 x 140 Feet? Feb:58 
My Old-Fashioned Front. Feb: 
138 


One Store—Two Fronts. Apr:78 

A Lounge for Happier People. 
Aug :184 

How We Got Our Customers 
Downstairs. Oct :182 

Where the Customer is Sold Be- 
fore She Knows It. Feb:154 

Big Ideas For A Small Store. 
Mar :84 

Better-than-Ever 
Room. May :66 

Not Enough Daylight ? Knock A 
Wall Down. Oct:159 


Diamond 


Lighting 
Not Enough Daylight? Knock A 
Wall Down. Uct:159 
Times Have Changed. Have 
You? Jan :68-81 
One Store—Two Fronts. Apr:78 


ease 


PEARLS 
Pearl Importers Refute Price 
Drop Story. Sept :162 
Design Techniques. 
July :86 


Harriton 


PLATINUM 
Futures in Platinum Traded for 
First Time. Jan :143 
Palladium. Apr :94 


PUBLICITY—PUBLIC 
RELATION 
What Makes A Good Salesman? 
Mar :76 
Graduation Clock Contest. Apr: 


Ads on the Society Page Sell 
Silver. Apr :137 

Strange Fragments from L.ob- 
sterland. June :68 

When 13 Couples Said “I Do.” 
July :90 


8&9 




















































No More ‘$59.50"" Watches for 
$29.95. Sept :100 

Guess How Many Watch 
Screws. Sept: 102 

Is There a Cherub? Nov :53 

Bridal Consultant Service. Dec: 
46 


The Jeweler: Low Man on the 
Totem Pole of Believability. 
Dec :74 


Gemological! Institute Offers 
Two New Courses. Jan :132 
Ring Guild of America Formed. 
Feb :170 

Plan for Permanent Jewelry 
Center. Feb :175 

Swiss Watchmakers Time-Tel]- 
ing Program. May :125 

“And a Cherub Shall Lead 
Them.” Aug :106 

“ ~ ages We Must Sell. Aug: 
5 

Fashion Coordination Institute 
Project. Sept :160C 

You Don’t Have to be a *“Good 
Speaker.”’ Oct :122 

A_ One-Two-Three Ad Punch. 
Dec :72 


— 


REPAIRS 


(See also “Horology”—“Techi- 
nical’’) 

What Happens When You Re 
pair the Repair Department? 
Mar:113 

ae Not So Tough! Aug: 


Job Prospects for Watch Re 
Pairmen. Nov:1]4] 
My |, (!d-Fashioned Front. Feb: 


How’s Your Dollar Vol 
Lines? Apr :66 aga 

JC-K Survey, Part II. May :46 

Importance of Various Lines 
to Jewelry Stores of Various 
Sizes. June:48 

Book Reviews: July :152 

Sales in 1956. July :50 

Watch Repair Charges. Oct :234 


RINGS 


Ring Guild of America Formed. 
Feb :170 

Romance in Rings, by Jerr 
Gewirtz. June :56; July :82 

A Little Lovers’ Lore. Aug :166 


ver Wienibiitty in Display. Apr: 
l 


Birthstone Rings. Apr:119 

Ring “Rash.” June:25 

When 13 Couples Said 7 pa 
July :90 


ual. 


SALES TRAINING 


(‘See also “Business Manage- 
ment” — “Employee Rela- 
tions’’) 

How to Use Word Magic in 
Selling. Apr:141 

— for the “Buy Sign.”’ May: 


‘ 
- we Begins with No! July: 


How Do You Rate Yourself as a 
Diamond Salesman? Oct:115 

Help—for Your Extra Holiday 
Help. Oct :120 

How To Handle Customer Com- 
plaints. Feb :94 

The Telephone — A Powerful 
Sales Maker. Feb :149 

Saving The “Lost’’ Watch Sale. 
Feb :104 

Modeling Your Merchandise. 
Feb :108 

Famous Names Make Currency 
in Fashion. Mar :54 

Diamonds Are Currency in 
Fashion. Mar :56 

What Makes A Good Salesman? 
Mar :76 

Palladium. Apr :94 

The Story of British Hallmarks. 
May :98 

Table Top Patterns That Har- 
monize. June :50 

Switch Selling. July: 80 

Christmas Magic in Your Win- 
dows. Aug:174 

Breaking into Jewelry Trade 
Aug :242 


SILVER 


The Story of British Hallmarks. 
May :98 

Table Top Patterns That Har- 
monize. June:50 

Sterling Does Not Demand a 
+ ates Market. Sept: 
0 


6 

The Shape of Things to Come in 
Sterling Hollowware. Dec :52 

Silver Users Want Repeal of 
Silver Purchase Act. Dec :118 

What Do You Do With an Area 
20 x 140 Feet? Feb:58 

Flatware Sales. Feb:164 

How’s Your Dollar Volume, by 
Lines? Apr :66 

JC-K Survey, Part II. May:46 

Sterling Sales. June:84 

Found A Rich New Market for 
Silverware. July :60 

Does Sterling Interest Men? 
July :64 

Sales in 1956. July :50 

Sterling Silver Tournament 
Winners. Oct:204 


STAINLESS STEEL FLATWARE 


How’s Your Dollar Volume, by 
Lines ? Apr :66 

Summertime Dining. June :58 

Sales in 1956. July :50 

New Competition from the Far 
East. Aug:132; Sept:104 


—— — 


TARIFFS 


Speidel Asks Imports Cut. Jan: 
130 

ODM Sets Date for Watch Im- 
port Hearings. Jan:131 

Imports ‘“Essentiality” High- 
light ODM Hearings. Feb:169 

Swiss Watches Must Pay Higher 
Duty. Mar :132 

“Language” of Watch Tariff 
Rules. Apr :157 

Controversy on Upjeweling of 
Imported Watch Movements. 
Aug :262 

U. S. Tariff Commission Report 
on Watch Duties. Sept :160D 


TAXES 


Jewelry Industry Testifies for 
Repeal of Excise Tax. Jan: 


130 

JITC Asks New Ruling on 
Credit-Charge Tax. Mar :132 

Excise Tax Applied to Trading 
Stamps. Mar :137 

IRS Excise Tax Ruling. June: 
115 

Jewelry Excise Tax Returns, 
Trends. Aug :261 

IRS Reviews Tax Status of 
Trade Associations. Nov :142 

Does Your Store Have a Hole in 
Its Pocket? Mar :90 

IRS Rules on Trading Stamps. 
Mar :137 

Tax Aid Bill for Small Busi- 
nesses. Apr :161 

Identification Bracelets Taxable. 
June:115 


TECHNICAL 


(See also “‘Gemology’’—‘‘Horol- 


o 

Blue Baroques and Cabochons. 
Jan :94 

The Automatic Watch with 
Roller Bearings. Jan:148 

Workshop Questions and An- 
swers. Jan :152; Feb :198 : 
Mar :162; Apr:188; May:148; 
June:150; July :148; Aug :298; 
Sept :188; Oct:232; Nov:168; 
Dec :144 

Review of the Trade Press. 
Jan :155 

White and Colorless Stones, by 
Dr. Pough. Feb :86 

Principles of Self-Winding 
Watches, by Henry Fried. 
Feb:194; Mar:158; Apr:184 

*“‘Borazon”’ Scratches Diamonds. 
Mar :134 

The Gyromatic 211, by Henry 
Fried. May :144 

The Refractoscope, by Dr. F. H. 
Pough. June :62 

Reserve Power Indicators, by 
Henry B. Fried. June:146 

Reconstruction, Synthesis, Cul- 
ture—or What? July :69; 
Aug :160; Sept :94 

Principles of Cleaning by Ultra- 
sonics. Aug:294; Sept:182: 
Oct :228 ;: Nov :164: Dec :140 

Hamilton Electric Watch. Feb: 
200 


The Benrus’  Self-Regulating 
Watch. July :146 

Book Reviews. July :152 

Modern Diamond Assorting. 
Aug :152 

Soldering’s Not So Tough! Aug: 
182 


Gem Cutter Demonstrates His 
Art. Aug :250 

Colorless Stones. Nov:100 

A Mile a Tick. Nov:55 


= en 


WATCHBANDS 


Speidel Asks Imports Cut. Jan: 
130 


Novel Fixture Sells Watchbands. 
Aug :172 

in Bands Takes A Back 

, by Jerry Gewirtz. Sept: 


Let "Em See Your Watchbands. 
by Virginia Dixon. Sept:150 

Sells Watches and Watchbands 
Together. June :72 


WATCHES 


(See also “Fashion’’ — ‘‘Horol- 
ogy” — “Merchandising” — 
““Technica]’’) 

ODM Sets Date for Watch Im- 
port Hearings. Jan :131 

Tiffany Stock Transferred from 
Maidman to Bulova. Jan:143 

The Automatic Watch with 
Roller Bearings. Jan :148 

Workshop Questions and An- 
swers. Jan :152; Feb :198 ; 
Mar :162; Apr:188; May:148; 
June:150; July:148; Aug: 
298 ; Sept :188 ; Oct :282;: Nov: 
168; Dec:144 

Review of the Trade Press. 
Jan :155 

Hamilton Shows Electric Watch. 
Feb :169 

Imports, “Essentiality’” High- 
light ODM Hearings. Feb:169 

Principles of Self-Winding 
Watches, by Henry Fried. 
Feb:194; Mar:158; Apr:184 

The Gyromatic 211, by Henry 
Fried. May :144 

Reserve Power Indicators, by 
Henry Fried. June:146 

Principles of Cleaning by Ultra- 
sonics. Aug:294; Sept:182; 
Oct :228; Nov:164; Dec: 140 


Do You Know Why You Don’t 
Sell More Watches? Sept:72 

New Faces and Cases, by Jerry 
Gewirtz. Oct :106 

ODM Watch “Essentiality” De- 
velopments. Oct :202 

Why Don’t You Sell More 
Watches? Oct:93; Nov :56 

Hamilton Licenses Japanese 

i Produce Watches. 
Nov :138 ; 

“‘Watch Inspection Time.” Feb: 


92 

Saving the “Lost” Watch Sale. 
Feb :200 

For The Jeweler There’s Cur- 
rency in Fashion. Mar :61 

Big Ideas for a Small Store. 
Mar :84 

How’s Your Dollar Volume, by 
Lines? Apr :66 

King Saud’s Gift Watches. Apr: 
63 


Preview of Basel Watch Fair. 
Apr :164 

Jc-K Survey, Part Il. May:46 

Three Big Days. May 296 

Summer Travel. July :72 

The Benrus Self-Regulating 
Watch. July :146 

Book Reviews. July :152 

Sales in 1956. July:50 _ 

Jewelry Business Indicators. 
Aug :146 

Let Em See Your Watchbands. 
Sept :150 

U. S Tariff Commission Report 
on Watch Duties. Sept :160D 

First U. S. Watch Factory. Oct: 


2% 

These Windows Say Take An- 
other Look. Dec :58 

Croton Watch Stirs Up Cuba. 
Dec :45 

Was My Face Red! Dee :112 


WHOLESALERS 


s No Other Direction To 
be ye . . Forward. Feb:61 
The Case of the Friendly Sales- 
man. June:70 

I Don’t Want to Buy Direct. 
Nov :96 

The Next Five Years In 


Jewelry. Jan:64 
Are Wholesalers Obsolete? Mar: 


i8 
Unqualified Wholesale Buyers. 


May :85 
Business 


Aug :146 


Indicators. 


WINDOW DISPLAY 


(See also “Display — Merchan- 
dising’’—*‘Modernization )} 
Step-up Window Shelves Step- 
up Sales. Jan :82 

Window Displays for the Baby 
Department. Feb :96 

For Flexibility in Display. Apr: 
122 

Summertime Dining. June :58 

Strange Fragments from Lob- 
sterland. June :68 

Summer Travel. July :72 

Christmas Magic in Your Win- 
dows. Aug :174 

Be Window-Wise and Group 
Your Christmas Gifts, by Vir- 
ginia Dixon. Oct:124 ; 

Quick-and-Easy Christmas Win- 
dows by Virginia Dixon. Nov: 
64 

Christmas Spirit in Your Win- 
dow. Dec :54 

These Windows Say Take An- 
other Look. Dec :58 

On This Day Love Is King. Jan: 
90 

“Watch Inspection Time.” Feb: 


92 
My Old-Fashioned Front. Feb: 


138 

Big Ideas for a Small Store. 
Mar :84 

Graduation Clock Contest. Apr: 
124 

Three Big Days. May :96 

Does Sterling Interest Men? 
July :64 } 

Window Trim Features Christ- 
mas Clocks. Oct:188 

“‘Around-The- World” Display 
Nov.109 

Windows Show Harmony in 
China and Glass. Dec :51 

Non-Commercial Windows Pay 
Off, Too. Dec:109 
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